
 

 

Masterclass: The Power of Behavioural Insights – 

How to become a choice architect and ‘nudge’ 

 

Aims of the course 

• To explore some of the key factors and mechanisms that 

influence behaviour, why they work and how they can be 

applied. 

• To introduce and apply a framework that strategically 

combines relevant behavioural insights to your own context.   

• To analyse how organisations can incorporate behavioural 

insights into their strategic decisions to support their 

business and objectives.  

 

Content 

Session 1: Why do we act the way we do? The complexity of understanding behaviours 

• Behavioural change: nudging and choice architecture 

• The complex “business” of understanding choices and behaviours 

Session 2: The power of behavioural insights   

• A strategic framework to design effective interventions and change behaviour 

• Personal responsibility and permission: addressing potential issues and controversies.  

Session 3: Implementing behavioural insights into your strategy 

• Workshop: story-boarding a behavioural insights intervention for your own area 

• Summary and key takeaways 

Participants will leave this one-day workshop with a fuller understanding of the ‘nudge’ concept, how 

to apply it and an actionable framework to use in designing your own future nudges and interventions 

back in your workplace or role. 

  

Who is this masterclass for? 

This course is useful for anyone who 

wants to positively influence and 

shape behavior through behavioural 

change interventions. We anticipate 

this course will be particularly 

interesting to marketing and client 

services roles, public policy 

executives and HR or team 

managers. 



 

 

Course leaders 

Dr Kirk Plangger 

Kirk is a Senior Lecturer of Marketing at King's Business School. He is a 

marketing management researcher specialising in consumer led digital 

marketing strategy. Most of his research explores how digital technologies 

mediate and change the buying process and how organisations should 

address these technologies. Dr Plangger teaches marketing strategy, digital 

marketing and consumer behaviour and challenges his students to 

constantly apply academic concept to practical challenges. He is also the 

Director of the Executive MSc in International Marketing programme.  

Dr Plangger has been published in leading journals and his research has been funded in the past by the 

British Academy, UK Innovate, the Social Science and Humanities Research Council of Canada 

(SSHRC). He holds editorial review board positions for the Journal of Business Research, Journal of 

Advertising, Journal of Advertising Research, Business Horizons, and the Marketing Education Review. 

He also acts as an ad-hoc reviewer for a number of academic marketing, business, and psychology journals 

and conferences. 

Matteo Montecchi 

Matteo Montecchi is a Teaching Fellow in Marketing at King’s Business 

School. He has several years of experience in marketing education across a 

range of universities in the UK and abroad. At KBS, Matteo teaches Principles 

of Marketing, Consumer Behaviour and Social Media Marketing. Matteo is 

interested in how digital technologies and emerging social platforms influence 

the creation, development and management of fashion and luxury brands. His 

interests also include marketing decision-making and regulatory issues 

associated with the distribution of luxury products. 

Previously Matteo held positions at UAL (University of the Arts London, London College of Fashion) – 

Fashion Business School. He holds visiting positions at Milan Politecnico and Università Cattolica del 

Sacro Cuore (Milan) and works with global fashion and luxury companies to explore emerging 

consumers’ drivers and how these are re-shaping purchasing experiences. 

Key facts 

King’s Business School Masterclasses are one-day immersive workshops that take a detailed dive into 

current topics and business challenges. At the end of the day you will take away insights and tools you 

can apply your own context.  

Led by leading King’s Business School academics, the workshops will draw on cutting edge academic 

research combined with a practitioner focus.  

Fee 

£750 including all tuition, materials, lunch and refreshments (10% alumni discount). 

Dates  

Dates and registration instructions will be published soon. For more information on all of our courses 

visit www.kcl.ac.uk/business/executive-education. 
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